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Clockwise
from top left:
A Janessa Leone
MINI topper;
12]12's organic
toddler legging in
the brand’s Pink

Watercolor Stars print,
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nights, several new offerings have emerged,
all designed to get you summer-ready. —N/C

ANDIE

Specializing in one-pieces, made-in-L.A.
swirmnwear brand Andie utilizes a direct-to-
consumer model. Up to three pieces are sent
to customers at a time, allowing them to try on
suits at home. From $125, andieswim.com

BIOLOGIQUE RECHERCHE

In partnership with the Peninsula Beverly
Hills, Biologique Recherche has introduced
five treatments to get skin in optimal shape
for summer. Offerings include a Healthy Glow
exfoliating facial and a 90-minute Second

Skin treatment. From $295, 310.975.2854,
peninsula.com/beverlyhills

KOLLO

Launched this year in L.A., KOLLO's cold-brewed
small-batch tea is made from handselected single-
sourced loose leaves and bottled in custom-made

$34; Eberjey's MINI French spirit-grade glass containers $/1, Erewhon,
Sunrise Paisley Lily one-

) , Beverly Grove & Venice, erewhonmarket.com
piece suit, $72.

BROOD

FOR
TOTS ONLY

With the newest clothing and accessory
launches, little fashionistas will have
plenty of stylish sartorial options. The
whimsical Eberjey MINI ($72 per item,
eberjey.com/mini) collection features
swimwear, loungewear and PJs dipped
in a playful palette. Co-founder Ali
Mejia says, “The line is an extension of
our adult collection, rooted in feminine
boho prints; ultrasoft fabrications; and a
soothing, sophisticated color palette.” To
protect your kiddos from the year-round
sun, L.A.-based hat designer Janessa
Leone MINI ($70 to $100, Culver City,
janessaleone.com) will debut an adorable
array of children’s toppers this fall. “Since
the inception of our brand, our mom
customers have begged us to create our
designs in mini versions for their kids,”

42

says Leone. “I think all ages deserve
quality items, and I want to be able to offer
our handmade hats to children and have
them experience a quality product from a
young age.” Philanthropy meets progeny
with organic brand 12|12 ($20 to $114,
1212getgive.com), which was founded by
Amy Koenigsberger and Stacey Effman
in 2016. “We founded 12|12 in response
to the lack of modern, organic options for
infants and toddlers,” says Koenigsberger.
“We wanted to create something simple
that doesn’t irritate a child’s sensitive skin
or negatively impact the environment, and
that also gives back to children in need
through local charity Baby2Baby.” For fall,
the brand is expanding its prints to more
styles and adding a sustainable merino
crew-neck sweater. Adorable. —-BD
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PHOENIX EFFECT

This recently renovated community-driven
workout studio features five signature classes
designed to shred and shape bodies through
metabolic interval training. The popular class
Fire utilizes tire-flipping, rope- and wall-
climbing, sled-pushing and monkey bars. $35

per class, West Hollywood, phoenixeffectla.com

SKIN MATRX

Featuring a full-body pumpkin enzyme
exfoliant and a heat-activated botanical
firming gel, SKIN MATRx's Swimsuit Ready
body treatment helps whip skin into shape
via an infrared wellness cocoon designed to
activate the gel and detox the body. $250,
Burbank, 818.848.05%90, skinmatrx.com

Andie’s figure-
flattering one-pieces
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